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A major swing to digital learning
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What types of learning content have been most successful
in supporting your organisation during the pandemic?

Video content

Curated content

Mobile learning

Blended learning

Bespoke e-learning content
Microlearning

Performance support materials
Gamified content and badges
Off-the-shelf courses
Business systems simulations
Virtual reality content

MOOCs

B

Augmented reality content
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Possibly -
depending on
business pressures

Only 5% think their learning 219%

strategy, investment and
resourcing will go back to
what it was before the
pandemic began.

Don't know / It's
too early to tell
7%

No - these changes
have created a major
shift in what we do,
and how we do it
67%

Yes - we'll revert
back to what we
used to do
5%
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